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By Rick Mullen
Busline Magazine
Associate Editor

Santa Clarita, CA, nestled in the
scenic Santa Clarita Valley about
35 miles northwest of Los Angeles,

is the third largest city in Los Angeles
County, behind Los Angeles and Long
Beach, encompassing about 60 square
miles, with a population of more than
200,000 people.

Meeting the public transportation
needs of the area since its inception in
August 1991, City of Santa Clarita
Transit assumed responsibility for local
transit operations from the County of Los
Angeles, commonly known as Los Angeles County or LA County. Santa
Clarita contracts the service to MV Transportation. In the beginning, the
transit service was called Santa Clarita Transit.

“We now provide 8 local fixed-routes, 7 commuter express routes to
and from the greater Los Angeles area, 2 station links to Metrolink train
stations, a summer special to Santa Monica Beach and 20 supplemental
school routes,” said City of Santa Clarita Transit Manager Adrian
Aguilar, during a recent interview with Busline Magazine. “City of

Santa Clarita Transit began with 300,000 riders, 8 fixed-routes and 13
vehicles painted in bright red, plum and gray, complete with oak trees
blowing in the wind and gray hills rising in the distance.

“Under supervision by the city of Santa Clarita, MV Transportation is
responsible for all transit operations and maintenance-related services

including local, commuter, and ADA
(Americans With Disabilities Act) para-
transit services— Dial-A-Ride and
Access Services.

“We provide comprehensive fixed-
route and Dial-A-Ride service through-
out the city and surrounding unincorpo-
rated areas within the valley, in addition
to service for our residents who com-
mute to areas within greater Los
Angeles.

“We have strong working relation-
ships and partnerships with the
County of Los Angeles and agencies
such as Access Services, the prime
paratransit service in neighboring
communities that are not within the

boundaries of the city.”
The City of Santa Clarita Transit’s curb-to-curb Dial-A-Ride service is

available to seniors over the age of 60 and persons with disabilities. After
6 p.m., the Dial-A-Ride service is open to the general public. There is no
age requirement for riders with disabilities. Eligibility is based strictly on
a person’s inability to ride the fixed-route service, according to Aguilar.

City of Santa Clarita Transit currently operates 60 local fixed-route
buses, 28 commuter over-the-road and 30 Dial-A-Ride/Access Services

vehicles, primarily cutaways.
The transit system averages 2.7

million miles a year, with an annual
average ridership of 3.5 million for
local and commuter services and
115,856 passengers on its Dial-A-
Ride and Access Services vehicles.

“Our commuter service is primarily
used by white-collar professionals,”

Aguilar said. “This service travels to employment sites such as downtown
Los Angeles, Century City, the Westwood area and Warner Center, which
hosts a number of medical industries and companies. We also have serv-
ice to North Hollywood, which is more of a feeder service that connects
with the Los Angeles Metro Red Line and Orange Line services.”
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City of Santa Clarita Transit has been 
meeting the public transportation needs 
of the area since 1991. Shown at left is

Transit Manager Adrian Aguilar. 
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“Our biggest focus is maintaining the quality of
life we have here in the Santa Clarita Valley,
and we feel transit has a major role to play in
this effort.” — City of Santa Clarita Transit Manager Adrian Aguilar
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According to Aguilar, plans are underway to expand City of Santa
Clarita Transit services in August of this year by splitting an existing
route to better serve the west side of the unincorporated areas.

“In the next 18 to 24 months, we anticipate expanding service to areas
that were recently annexed into the city that may not have had the same
level of service as other areas,” Aguilar said.

In addition, the transit system will extend the hours of operation on
weekend nights aboard the Commuter Express service to North
Hollywood.

“The Santa Clarita Valley,
though self-contained, is a large
geographic area. Providing
timely service throughout the
entire valley can be challeng-
ing, especially during high-traf-
fic peak hours. That being said,
we have a very knowledgeable
ridership. They know where
they want to go and how best to
get there, which helps limit consistent passenger delays.”

Aguilar alluded to the challenge of operating the transit sys-
tem in the semi-mountainous foothills of the region.

“We have elevation and hills that can cause a problem
sometimes and, in the summer, it can get a little warm up
here,” he said.

According to www.santaclarita.com, the climate in the
Santa Clarita area is classified as semi-arid or Mediterranean
in the Koppen Climate Classification System. Santa Clarita is
generally hot and dry through most of the year, ranging from
70 to 100 degrees during the summer, and 40 to 65 degrees
during the winter. In addition, the region is known for its dry
weather. Monthly precipitation ranges from zero to 5 inches,
depending on the month. The wettest months occur between
December and March, with very little rain in the Santa Clarita
Valley from April through August.

According the Encyclopedia of Earth website, The Koppen
Climate Classification System is the most widespread system
used to classify the climates of places worldwide. The system was devel-
oped by German climatologist and amateur botanist Wildomar Koppen
(1846-1940), who divided the world’s climates into several major cate-
gories based upon general temperature profiles related to latitude.

“During the summer months, when combined with the heat and the
hills, it can cause some operational challenges,” Aguilar said. 

CNG And Other Cutting-Edge Technologies 
Enhance Transit Operations

About 12 years ago, City of Santa Clarita Transit began the conver-
sion of its transit bus fleet to compressed natural gas (CNG), with
the purchase of 14 CNG-version buses. Recently, the transit com-

pleted the conversion of its fixed-route
fleet from diesel-powered vehicles to
CNG when it took delivery of 21 new
buses.

“We have worked diligently to transi-
tion our fleet from gasoline and diesel
over to CNG to the point that more than
half of our Dial-A-Ride fleet is also
CNG,” Aguilar said.

For its over-the-road commuter fleet,
City of Santa Clarita Transit still uses clean-diesel coaches.

“One barrier to the conversion of our entire fleet to CNG is the lack of
high horsepower CNG engines,” Aguilar said. “Today’s CNG engines
work great for transit-type operations, but when you are trying to move a
40,000-pound over-the-road coach, you need something with more horse-

power. Therefore, we have not been able to make the transition on the
commuter side. It is something that we are looking at and we have been
in close discussion with a well-known bus engine manufacturer and
motorcoach company, and they tell us something is coming. We are anx-
iously awaiting the day when we can convert our commuter service to
CNG.”

Adjacent to City of Santa Clarita Transit’s maintenance facility is its
CNG fueling station, which is also open to the public.

“It works similar to a regular gas station where people can use a cred-
it card and pump gas,” Aguilar said. “We are seeing a growing number of
folks here in the Santa Clarita valley with personal CNG-powered auto-
mobiles who are using the fueling station. We are also seeing a growing
number of private fleets transitioning to CNG, and they are taking advan-
tage of the public facility. This includes trash haulers here in the Santa

Clarita Valley and local school districts, which have CNG-powered
school buses.”

As a part of its commitment to customer service and enhancing the rid-
ing experience of its customers, all of the City of Santa Clarita Transit’s
local fixed-route and commuter vehicles are outfitted with a state-of-the-
art Real-Time Tracking System. The transit provider also offers SMS
(short message service), which is the text messaging system found on
today’s smart phones. In addition, the vehicles are equipped with what
officials call an Infotainment System.

“The Real-Time Tracking System, powered by GPS (global position-
ing system), is available to the public via the Internet,” Aguilar said. “We
have equipped our fleet with GPS tracking units. We have an AVL sys-
tem, which allows our dispatchers and staff to track the location of vehi-

cles. This technology has been helpful from a management and adminis-
trative standpoint.

“The system collects information that is valuable to our customers,
such as actual locations of buses. It also provides predictive arrival infor-
mation. Based on the speed of the bus and by analyzing past historical
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The use of QR codes, top left photo, and a CNG fueling station are helping 
the City of Santa Clarita Transit meet future customer needs.  

“A person can visit our website and pull up a map,
which will list bus stops in the system. The customer
can click on a bus stop and it will tell him or her, 
not only what route serves that stop, but also what
buses will be arriving in 30 minutes.”
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trends, the system can predict how
long it will take a bus to get to a partic-
ular location, given normal operating
conditions.”

City of Santa Clarita Transit has also
taken other steps to incorporate techno-
logical elements to make pertinent
information available to riders.

“A person can visit our website and
pull up a map, which will list bus stops
in the system,” Aguilar said. “The cus-
tomer can click on a bus stop and it will
tell him or her, not only what route
serves that stop, but also what buses
will be arriving in 30 minutes. We have also installed QR (quick
response) codes. These are like the little squares on the back of packag-
ing, etc., that are scanned through a cash register. With a smart phone

equipped with an app, that can be downloaded for free just about every-
where, a person can scan that code and it will provide real-time informa-
tion for a particular stop location. 

“We also have an element that allows riders to text an individual bus
stop number into our system. The system will then text back a response,
telling which buses serve that location and when they will be arriving.”

In addition, according the Aguilar,
the transit system recently installed
placards at each bus stop that contain
a QR code and SMS text information,
allowing riders to quickly and easily
learn the estimated arrival time of
their bus. 

“This feature has reduced call
volume dramatically and allows our
customer service staff to spend extra
time with customers with more
complex issues,” Aguilar said. “This
technology has also inspired the
development of future tools to fur-

ther expand the system’s efficiency.”
City of Santa Clarita Transit also recently began to provide free Wi-Fi

access on its commuter coaches. 
“The Wi-Fi technology allows riders to

kick back and connect to the Internet for
work or pleasure throughout the duration
of their ride. Wi-Fi is very much appreci-
ated by riders,” Aguilar said. “We also
conduct numerous workshops throughout
the city to help attract those who tradi-
tionally drive their own vehicles, provid-

ing them with the information they need to make the choice to use pub-
lic transportation.”

City of Santa Clarita Transit’s on-board Infotainment System provides
riders with information about the route they are taking, and events soon
to take place throughout the city.  

“We have installed monitors on all our transit and commuter over-the-

Vehicles used by the City of 
Santa Clarita Transit include articulated buses. 

“When I talk to drivers, I emphasize that customer
service is our main job. An employee may drive a bus,
or turn a wrench, or answer phone calls, but their real
job is customer service.”
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road coaches,” Aguilar said. “The monitors provide a visual announce-
ment in terms of next-stop arrival information. If the bus is approaching
First and Main, that information will visually display on the
monitor, in addition to an audio announcement. 

“In addition, based on the GPS — the actual loca-
tion of the vehicle — we can program the system to
display public service announcements and/or
route-specific information. For example, if we
have a bus that is approaching a shopping mall,
two stops before the mall we can have the sys-
tem display, ‘Don’t forget Santa will be at the
mall this weekend.’

“We most often use this technology to alert
riders to events at community centers, sports
complexes and at the Santa Clarita Valley Senior
Center. A typical announcement as a bus is
approaching the Senior Center might be, ‘This
weekend we will be doing wheelchair inspections and
seminars on how to use the local bus service. Come out
and join us.’”

Environmentally Friendly Projects 
Straw Bales And The Photovolactic Canopy

The big bad wolf told the little pig who built his house with straw,
“I’ll huff and I’ll puff, and I’ll blow your house in.” Everyone
knows how that turned out. However, City of Santa Clarita Transit

has a straw building that all the big bad wolves in the world cannot blow
down.

According to Aguilar, the system’s Transit Maintenance Facility (TMF)
is the first state-of-the-art “green” building for the city of Santa Clarita,

and one of the first LEED-certified straw-bale buildings in the world. The
TMF was designed and constructed using a variety of high-quality, envi-

ronmentally sensitive strategies and an unconventional use of
materials.

“I’m sure everyone has heard the story of The Three
Little Pigs. The walls of the TMF are actually made

out of straw bales,” Aguilar said. “The walls were
constructed by stacking straw bales. The bales
are held in place by rebar, which keeps them
from sliding. They are wrapped in chicken wire
and then plastered with various layers of lime
plaster that coats the exterior of the walls.

“The question that we commonly get is,
‘How would the straw hold up in case of a fire?’

Because the bales are encased in lime and the
straw is so densely packed, no oxygen can get in.

Even if the straw was to light, it would smolder
rather than catch fire. Also, the exterior walls are

lined with moisture sensors, which allows us to monitor
moisture levels within the walls to make sure we don’t end

up with mold or mildew issues.”
According to Aguilar, completed in May 2006, the TMF provides a

cost-effective, healthy, resource-efficient facility, which demonstrates the
city’s commitment to greener development and responsible public policy.

The energy-efficient facility also includes a 22,000-square-foot admin-
istration building, a 25,000-square-foot bus maintenance building, auto-
mated bus wash, diesel and CNG stations, and the on-street CNG fueling
station for use by the general public. The facility is also designed to
accommodate more than 150 buses and nearly 160 staff personnel with
room for future expansion.

The facility received a “Gold” rating from the Leadership in Energy
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and Environmental Design (LEED) Green Building Rating System in
2006, the city’s first such award. LEED is the nationally accepted bench-
mark for the design, construction and operation of high performance
green buildings.

Since its opening, the TMF has also received other awards, including
the Architectural Award of Excellence for outstanding architecture in
civic sustainability from the Los Angeles Business Council, in 2008, and
the Excellence in Transportation award by the California Department of
Transportation, in 2007.

“The posts and the beams of the
TMF are made from recycled or
reclaimed wood,” Aguilar said.
“They are manufactured beams
that provide the support for the
building, while the straw bales
form the ‘shell,’ so to speak.”

In 2011, with the help of a $4.6
million grant awarded through the
U.S. Department of Transportation’s Transit Investments in Greenhouse
Gas and Energy Reduction (TIGGER) program, the city of Santa Clarita
installed a 65,000-square-foot photovoltaic canopy system at the TMF.
More than 3,200 photovoltaic panels now cover the facility’s four bus
ports, generating enough electric power to offset nearly all of the facili-
ty’s electric use. 

“When the building was first constructed, we had one array of solar
panels that we used to generate probably about 10 to 15 percent of the
electricity that we were using at the facility,” Aguilar said. “The canopy
serves two major purposes. For one, it has created a shaded area to park
buses. In the summer months it gets pretty warm here and the canopy
helps keep the buses cool. Also, the solar panels generate electricity. It
takes a lot of energy to run the CNG compressors at the on-site fueling

facility. We are now generating from 90 to 95 percent of the facility’s
electricity use.

“Our peak electric use is in the morning and in the evening. During the
midday, whatever we don’t use, is pushed back into the grid — that is, it
goes back to our local utility and then we receive credit for that power.”

The city of Santa Clarita’s latest project was the construction of the
McBean Regional Transit Center (MRTC).

“We incorporated a number of environmental design elements into the
MRTC project as well,” Aguilar said. “Included in the project was local

drought-tolerant landscaping that helps minimize water usage. The proj-
ect was designed with a number of bioswales.”

According to a United States Department of Agriculture website,
bioswales are storm water runoff conveyance systems that provide an
alternative to storm sewers. They can absorb low flows or carry runoff
from heavy rains to storm sewer inlets or directly to surface waters.
Bioswales improve water quality by infiltrating the first flush of storm
water runoff and filtering the large storm flows they convey.

“The bioswales will collect water and will filter it naturally as it perco-
lates back into the ground,” Aguilar said. “To aid that process, a big por-
tion of the lot is constructed with pervious pavement (paving material that
allows water to penetrate to the ground below.) 

“Instead of water running off a typical asphalt concrete lot, the water
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“Our peak electric use is in the morning and in the evening.
During the midday, whatever we don’t use, is pushed back
into the grid — that is, it goes back to our local utility and
then we receive credit for that power.”
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actually gets soaked into the pavement. We have catch basins or bioswales
that the water is channeled to and then is filtered naturally as it goes into the
storm drains.

“It is technology that has been around for awhile, but hasn’t been used
widely in commercial development or construction, because of the cost that
is involved in terms of the maintenance. Fortunately we have seen the cost of
that technology come down rather significantly. I think the economic down-
turn helped us a little, in that we also saw construction costs go down.

“We also recently opened a large, environmentally friendly park and ride
facility adjacent to the MRTC, which is a facility that acts as our centrally-
located transfer depot.  

“All of our routes pass through the MRTC, allowing riders to transfer
routes seamlessly, or to use the park and ride and board our commuter serv-
ice to Greater Los Angeles.”

Customer Service — The ‘Heart’ Of The Matter

When it comes to customer service, Aguilar praised MV
Transportation for the part it plays in making sure the riding pub-
lic experiences the best in service.

“We have a very dedicated customer service staff on our contractor side
who handle the majority of our calls,” he said. “Our contractor puts them
through intense training to make sure they handle every call with profession-
alism and grace.”

The commitment to customer service is also a foundation of the Santa
Clarita city government in all aspects of the services it provides to the peo-
ple it serves.

“Customer service is something that is near and dear to us, and not only
just with our transit service,” Aguilar said. “Our overall philosophy is avail-
able on our city website, and is something we share with all city and contract
employees. We take it very seriously and it is a big part of what we are and
how we do things.”

The philosophy statement says, in part: “As city employees, we are proud
to say that we are the city of Santa Clarita. We take pride in our organization,
our community and ourselves. Our mission is to deliver the best and most
cost-efficient municipal service to the citizens and City Council of Santa
Clarita.” The remainder of the statement can be seen at www.santa-
clarita.com, under the City Hall heading.

“The city of Santa Clarita is essentially a contract city. We contract the
majority of our services, whether it is transit, police, fire, etc.,” Aguilar said.
“However, we do see our contractors as partners with the city. One of the
things we stress with MV Transportation is they are an extension of the city.
City and the contract employees all work together for a common goal — to
provide the best customer service for our riders. 

“When I talk to drivers, I emphasize that customer service is our main job.
An employee may drive a bus, or turn a wrench, or answer phone calls, but
their real job is customer service.”

According to Aguilar, MV Transportation employs about 200 people to
provide operations and maintenance. Santa Clarita manages the contract
through the work of 8 dedicated employees tasked with general management,
operations planning, budget management, marketing, systems management,
bus stop management, data management and customer relations.

“MV does a wonderful job recruiting, training and retaining operators who
are dedicated to providing superb service,” Aguilar said. “From my perspec-
tive, the key to being a successful employee here is attitude, and by that I
mean the ability to focus on customer service. 

“We want people who are not just looking for a paycheck, but those who
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“From my perspective, the key to being
a successful employee here is attitude,
and by that I mean the ability to focus 
on customer service.”
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desire to be a part of the community and give something
back.

“Experience is good. We can teach a person to drive a
bus or turn a wrench. We can teach a person how to
answer a phone. What we can’t teach is that positive atti-
tude, that willingness to help and that cheery personality.”

Aguilar told of one service put in place several years
ago that highlights the transit system’s continued effort to
serve riders.

“We started offering free rides to our senior communi-
ty on our local service,” Aguilar said. “We were trying to
move people off the very expensive and taxed Dial-A-
Ride service over to the fixed-route service. Also, many
times seniors want to maintain their ability to just pick up
and go visit friends or go to the Senior Center without
having to make plans in advance, as is necessary when
using Dial-A-Ride. 

“This program ties into our customer service philoso-
phy, which is making sure the service is easy to use and
meets the needs of the community.”

While an important part of the system’s marketing
efforts is to focus on technology and social media, these
strategies often play better to younger audiences.

“We are also making efforts to make sure we are reach-
ing out to the senior community, as well as folks with disabilities — peo-
ple who traditionally might shy away from using technologies such as
smart phones or the Internet,” Aguilar said.

Another program the transit system has put in place is called the Senior
Ambassador Program. The initiative was launched in April 2011 to pro-
vide local seniors an opportunity to learn about the benefits and conven-
ience of Santa Clarita’s local fixed-route transit system.

The way it works, Aguilar explained, is a group of senior “ambas-
sadors” are trained in how to navigate the system. They act as a bridge
between the transit staff and the senior community at-large.

Each quarter, transit staff members and the Senior Ambassador team

conduct a field trip to popular destinations. During these trips, the ambas-
sadors make a presentation to the new riders to teach them about City of
Santa Clarita Transit.

“One of the biggest obstacles we have found for seniors making the
transition from Dial-A-Ride to fixed-route service is the unknown,”
Aguilar said. “It is the fear of getting stuck somewhere and not knowing
how to get home. By providing this training we have been able to address
these initial barriers. The program has been a huge success. We have seen
our senior ridership on our local service increase by leaps and bounds.”

Another concern, not only for seniors, but the general public as well, is
feeling safe while riding the bus. Aguilar said all of the system’s service

Plus more on our website:  www.midwestbus.com    Call: 800-627-6627 
Midwest Bus Corporation, 1940 W. Stewart Street, Owosso, MI  48867 
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Shown are staff members representing both the 
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vehicles — fixed-route, commuter and Dial-A-Ride — are equipped with
on-board camera systems.

“We also have a contract and work closely with the Los Angeles
County Sheriff’s Department,” he said. “Officers conduct foot patrols at
transit centers. Also, they will ride the bus in uniform or in plain clothes.
Oftentimes the deputies will patrol on Segway scooters.”

In still another effort to enhance customer service, as well as market-
ing the system, City of Santa Clarita Transit has dived deeper into the
world of social media.

“It has been quite enlightening in terms of response and cost effective-
ness,” Aguilar said. “Recently, we developed a campaign specifically for
Twitter to promote awareness of the system and promote our technology.
We have emphasized the fact that we have smart phone applications that
allow people to follow us on Twitter. In addition, via Twitter, we have let
people know they can go to our Facebook page to receive up-to-date serv-
ice information. The response to the Twitter campaign was very, very pos-
itive and at a relatively low cost.”

Wild Weather In The Wild West

Because of its proximity to Hollywood, and because of its beauty
and terrain, the Santa Clarita Valley, including the city of Santa
Clarita, has been a favorite

location for filming for both the
motion picture and television indus-
tries. The area is often called
“Hollywood North.” 

While many movies and TV pro-
ductions of all genres have been
filmed there, right up to the present
day, the valley is perhaps most
famous as having been a go-to loca-
tion for many classic westerns, dat-
ing back to the early 20th century.
For example, legendary cowboy
actors such as William S. Hart, Gary
Cooper, Tom Mix, Roy Rogers, Bill
Boyd, Gene Autry and John Wayne filmed westerns at the famous
Melody Ranch Motion Picture Studio, located near Santa Clarita, accord-
ing to www.melodyranchstudio.com.

While the “Wild West” exists only in fiction in the 21st century, the
region’s “wild” weather-related events are all too real. The area’s topog-
raphy, climate, and dry conditions have presented challenges for the resi-
dents of Santa Clarita and City of Santa Clarita Transit. The region is
known as one of the prime areas in the country for wildfires.

According to news reports, last year’s Powerhouse Fire scorched
30,274 acres near Santa Clarita. The fire burned for nearly two weeks and
destroyed 30 homes and damaged three. 

“Santa Clarita is in a valley surrounded by mountains on three sides.
Last year we had wildfires that caused some havoc in the area. We are still
dealing with the aftermath of those fires,” Aguilar said.

In late February heavy rains fell in the area and there were mudslide
warnings near Santa Clarita. The city is also situated near the San
Fernando fault zone.

“Within the city of Santa Clarita, we go through mock exercises in
terms of various disasters, such as earthquakes, fires and flooding,”
Aguilar said. “We run through these scenarios at least once or twice a
year. Our transit system has been called upon to use our resources to evac-
uate families during fires and floods.”

Aguilar’s career with the city of Santa Clarita began in 1994, when he
worked for about a year as an intern.

“My first day on the job was the day after the Northridge earthquake,”

he remembered. “My first involvement with transit was kind of a ‘trial by
fire’ in terms of my initiation.”

Following his time as an intern for the city, he went into the private sector,
working for 13 years at a consulting firm that focused on public transportation.

“I came back to the city about seven years ago. I was initially hired as
an analyst and about four years ago I was promoted to the transit manage-
ment position,” he said. “I have been in the industry for more than 20
years now. It is one of those things that gets into your blood. It is reward-
ing to see projects through from the design to the funding to the construc-
tion to the implementation process. It is also very rewarding to see the
positive impact public transportation has on the community.”

Support For Public Transit On A Positive Path

Public transportation within the Santa Clarita Valley and the greater
Los Angeles area continues to gain positive public perception with
each passing year, according to Aguilar. The region is committed

to improving service and connectivity, and voters have helped the cause
by backing projects that will expedite this process.

“Public transportation is also viewed positively within Santa Clarita,”
he said. “Thanks to consistent outreach and our helpful staff, residents
and riders are well-informed on how to use our service to get them where
they need to go in a timely fashion.

“We are fortunate that our City Council is very supportive of public
transportation. They understand the value that it brings and that it is real-

ly a quality of life issue. The reality
is we are not unlike most communi-
ties in that fewer than 10 percent of
residents use public transportation
on a regular basis.

“However, people understand
that, even if they don’t ride the bus
themselves, they have or know chil-
dren who use the bus to get to
school. They may have elderly par-
ents or relatives who use the service
to get to the Senior Center.”

Environmental issues also come
into play in the public’s realization
of the benefits of public transporta-

tion in the region.
“People understand when they pass a commuter coach on the freeway

carrying 40 to 50 passengers that it means fewer cars on the freeway,
which has a positive impact on lessening pollution and traffic conges-
tion,” Aguilar said. “There is a huge effort to raise and maintain that
awareness in terms of the types of vehicles we operate such as cleaner
burning CNG or alternative fuel buses. Also, there is a lot of emphasis
placed on ride sharing and ride pooling. 

“People also see the positive impact of riding the bus in their wallet.
Unlike other parts of the country, our gas prices spike during the summer
because of the additives put into the fuels to make them cleaner.

“Overall, I think things are moving in a positive direction. We are
excited about the changes and technology that have been adopted by the
transit industry.

“We are starting to see a lot more development that brings commercial,
residential and retail into the same footprint, so people don’t have to make
as many trips or are able use transit to get to work or school.

“Our primary goal is to maintain our ridership and continue to grow. Our
biggest focus is maintaining the quality of life we have here in the Santa
Clarita Valley, and we feel transit has a major role to play in this effort.”

Contact: City of Santa Clarita Transit, Transit Maintenance Facility
(TMF), 28250 Constellation Road, Santa Clarita, CA 91355.

Phone: 661-294-1BUS (1287).
Website: www.santaclaritatransit.com.

“Within the city of Santa Clarita,
we go through mock exercises in
terms of various disasters, such as
earthquakes, fires and flooding. We
run through these scenarios at least
once or twice a year. Our transit
system has been called upon to use
our resources to evacuate families
during fires and floods.”

City Of Santa Clarita Transit:
Continued From Page 17
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